MEDIA SUSTAINABLE DEVELOPMENT AWARD
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Bienvenue sur votre tableau de bord personnel!
C'est ici que votre parcours vers une utilisation
plus sereine et responsable des smartphones
prend forme.

Les themes

Retrouvez ici I'ensemble des L]
thémes du Smartphone Pass et
avancez a votre rythme, SN

© 20 min.
Jedisnonala J'assure ma
cyberintimidation cybersécurite

Autres ressources :

Mon Smartphone Pass ?
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Context

Addressing an urgent societal challenge

Risks like cyberbullying, misinformation, and data protection
fuelled pervasive parental anxieties:

95% expressed concern

80% felt helpless due to lack of resources

65% faced obstacles in digital safety
conversations
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40,

in Belgium are v

oii , and the age of
phone is steadily decreasing

—>Orange core business is connectivity

->Orange purpose: giving everyone the
keys to a responsible digital world.
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Solution

Smartphone Pass:

A playful, free, and open-to-all website to support the
use of a first smartphone

Topics covered include cyberbullying, screen time,
protection of personal data, and the development of critical
thinking in the face of Al and fake news, etc.

A family-oriented solution, complementary to our
awareness-raising actions in schools.
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https://smartphonepass.orange.be/

Smartphone Pass

Un premier smariphone, ga se féte.
Et bien s'en servir, za s'apprend !

Grace aux quiz du Smartphone Pass, tu découvriras avec tes parents des
astuces et conseils pour adopter les bons réflexes.

C'est parti |
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Meta and TikTok formed the backbone of the strategy
but we went beyond

( Online display )

( OOH )
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a distinguer

( Social Media ) ( Influence )

comprendre les risques en lig
Vous dit =
utiliser leur smariphone en toute confiance. de Mﬁm le vrai du faux.
t n'importe qui dans .
Ia rue. Et en ligne ?

Ei sur lgs rbssas 7

— -
f{."“...-.—-‘v— eyt
L]

Pourquol passer o

Smartphone

Pass?

¥k

Obtenaz Obtene:
Leann more
ensemble le... ensemt

¥

e el

.h:-

e BN
T

r§%i§¢
Og L PUBLICIS
GROUPE



Some key results

é ) é )
The Launch generated over

An outstanding

VTR of 21,5% 13k sessions

: in GA and obtained an amazing
on TikTok o
engagement rate over 50%
\. J \. J

7 minutes +9 points lift

in Orange’s perception as a brand

average active learning time with a positive societal impact




Why this campaign deserves the MEDIA
SUSTAINABLE DEVELOPMENT AWARD ?

1. Orange transcended traditional commercial objectives,
creating a comprehensive educational tool and
mobilizing the media ecosystem around youth digital
wellbeing.

2. By proactively identifying this deep societal need,
developing a free educational product, and masterfully
mobilizing a native media ecosystem, Orange
exhibited credible, human leadership.

3. This initiative showcases media’s crucial role in
building a more sustainable, equitable, and inclusive
society.




Thank you!




